Employement within Utah's Own Companies: Utah’s Own and Employment

2010-2013

“If just one in three microbusinesses hired one
additional employee, the U.S. would be at full
employment” (The Association for Enterprise
Opportunity, 2011).
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all respondents claimed their business hired five
or more people in the last three years. Almost 10

percent reported they hired more than 10 people.

When asked to estimate employment for 2015 —
Utah’s Own companies were optimistic in their

projections, approximating to increase
10 ‘ employment by 25 percent, and plan to add

0 about 260 jobs per year.
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The majority respondents (75 percent) found
120 111 Utah’s Own to be somewhat important to
important their business success. Most
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exposure at events (44 percent) and local retail

80 opportunities (38 percent).
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Logo usage (36 percent), tradeshow assistance (23
percent), distribution opportunities (22 petcent),
and media exposure (22 percent).



